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“[expletive] idiot and a terrible criminal”

“He needed to shut his mouth because he was the dumbest 
person in the conversation by 100 times”

“You wonder why we need jails huh?”

Defense – only viewable by friends
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6

Moved to Florida and initiated a petition for a domestic violence injunction against former 
boyfriend

Dropped the case --- and began a social media blitz on Facebook, Instagram, LinkedIn and 
YouTube

Called former boyfriend’s attorney – “old white male attorney” and a “bully attorney”
Claimed he “flat-out LIED” and the judge “didn’t bat an eye”

Accused the judge of being a member of the “Old Boys Club”

Called opposing counsel “a moron and a sexist and a bully”

Called opposing lawyer’s lawyer “a backstabbing traitor” for representing “misogynist pigs, 
misogynist bullies”

Called her a “door lawyer…which is 
basically a lawyer who takes anything 

that walks in the door in any area of 
law.”

• “Ya’ll, I just can’t with this 
diva.  SIMPLY CANNOT! Nisha 
Bacchus clearly isn’t a fan of my 
social media.  Today, she tells my 
attorney that she’s going to sue 
me for my recent posts about 
her.  Apparently, she’s gone 
through all the contents of her 
Bag of Tricks to Mindf*ck Sexual 
Assault Survivors…She and her 
client, Russell J. Williams of 
Williams Hillal Wigand Grande 
law firm, even threatened to use 
personal connections in the 
state’s attorneys office to have 
me arrested…This lady if OUT OF 
CONTROL.  Nothing but an evil 
bully.  Bring it, diva….”
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“A reasonable person could believe Carroll sent the 
‘friend’ request in an attempt to influence Judge 

Bitney’s decision.  And because the other party had 
no opportunity to respond to this attempt or to 
review how Carroll and Judge Bitney interacted 
through their Facebook friendship, a reasonable 
person could believe that Carroll did exert, either 

directly or indirectly, some influence”
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Should a judge be recused for tweeting about his or her own judicial rulings?

In a case involving sensitive allegations of prosecutorial misconduct, should a judge
be “following” the prosecutors on social media?

Even if not reflecting actual partiality, do the above actions reflect an appearance
of impropriety? 
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TRENDS IN SOCIAL NETWORKING
http://www.internetlivestats.com/
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Use of 
Social 

Media by 
Lawyers

• A February 2017 survey of lawyers by 
Attorney at Work found that __ percent of 
lawyers use social media:

A. 37%

B. 56%

C. 87%

D. 96%
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Use of Social 
Media by 
Lawyers

22

Use of 
Social 

Media by 
Lawyers

• A February 2017 survey of lawyers 
by Attorney at Work found that:

- 96% of attorneys use social 
media

- 84% use LinkedIn

- 80% use Facebook

- 59% use Twitter

- 70% of attorneys say that social 
media is part of their overall 
marketing strategy
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Foreword

“Other jurisdictions have issued opinions directly 
addressing the use of social media by lawyers in various 
ways. Among the most recent is the District of Columbia, 
issuing social media guidelines, in…. November 2016...

We urge the Supreme Court to assign this matter for 
consideration to the most appropriate committee.”

NYSBA Social Media Ethics Guidelines

24

25



14

Is it ethically 
acceptable for a 

lawyer to “accept” the 
terms and conditions 
of a social media site 
used in connection 
with the lawyer’s 
practice without 
actually scrolling 

through and reading 
those terms first?

A. Yes it’s fine

B. No, a lawyer must read and 
be aware of the functionality 
and privacy settings of each 
social media site. Further, a 
lawyer is ethically obligated 
to be aware of any changes 
to privacy and other 
settings, by reading all 
notices of changes for each 
site.

26
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ABA Formal Opinion 
486 (2014)

As indicated by [ABA Rule of Professional 
Conduct] Rule 1.1, Comment 8, it is 
important for a lawyer to be current with 
technology. While many people simply click 
their agreement to the terms and conditions 
for use of an [electronic social media] 
network, a lawyer who uses an [electronic 
social media] network in his practice should 
review the terms and conditions, including 
privacy features – which change frequently –
prior to using such a network.”

28

DC Bar Ethics Opinion 370 – March 12, 2018

“…this Committee concludes that a lawyer who chooses to 
maintain a presence on social media, for personal or 
professional reasons, must take affirmative steps to remain 
competent regarding the technology being used and to 
ensure compliance with the applicable Rules of Professional 
Conduct.

The world of social media is a nascent area that continues to 
change as new technology is introduced into the marketplace.  
Best practices and ethical guidelines will, as a result, continue 
to evolve to keep pace with such developments.”
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Loss of License Accompanies Divorce

31
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In re McCool – Louisiana 2015

32

• Attorney Joyce McCool represented her friend Raven Skye Boyd Maurer 
in a bitter custody dispute

- Included were allegations of sexual abuse by the father

• McCool also represented Ms. Maurer’s new husband in attempting to 
adopt the children

• Generally unsuccessful in both actions

• Attorney decided to wage “digital war” against the judges in the two cases

• Change.org petitions; blog postings urging people to contact the judges to 
have them “do their jobs”

In re McCool – Louisiana 2015

33

• McCool went all out on Twitter

- “Shouldn’t judges base decisions about kids on evidence?,” 

- “Think u can convince a judge to look at it? Sign this petition,” 

- “Judges are supposed to know shit about … the law … aren’t they. And like 
evidence and shit? Due process?”

• McCool clearly intended to sway voters in a judicial election state

32

33
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• Court was not impressed by behavior

- Respondent’s online posting and twitter feeds are littered with 
misrepresentations and outright false statements. Although she claims they 
were not made intentionally, respondent even concedes to the 
misrepresentations. Moreover, even after learning of the “mistakes” through 
her own review of the underlying records, respondent made no attempt to 
remedy them, but merely took the position they were her client’s subjective 
view of the proceedings, raising the level of her continuous posting and twitter 
conduct from a simple mischaracterization into a knowing and arguably 
intentional dissemination of false information. This is particularly true 
regarding the judges’ “refusal” to “hear,” “view,” or “admit” evidence, namely 
the audio recordings, which were never offered into evidence at any 
proceeding before either Judge Gambrell or Judge Amacker.

In re McCool – Louisiana 2015

34

In re McCool – Louisiana 2015

35

• I suggest you read the opinion if you want to appreciate the depth of the 
“wrongness” here

• Court spent a lot of time focusing on how the use of social media made 
this worse

• In an interview with ABA Magazine, McCool said

- “At the center of this disciplinary action is a mother who was deprived of 
justice and two children who were not protected because the judges refused 
to abide by the law….I, as this mother’s attorney, was willing to stand up to 
two judges who ignored the law. … I thought that was what our oath 
demanded of us and it is why I became an attorney.

- “I have no interest in practicing law in a profession that demands 
absolute deference to an individual, rather than the law.”

34

35



19

Chase v. Loisel - Judges Behaving Badly

36

• Chase v. Loisel

• Jan 24, 2014

• Matrimonial case

• Prior to final judgment Judge reached out to friend wife on Facebook

• Wife did not accept request

Chase v. Loisel - Judges Behaving Badly

37

• Judge attributed most of marital debt to wife

• Judge gave husband disproportionately excessive alimony award

• Wife filed a request to disqualify the Judge arguing that the Judge 
retaliated against her not accepting the “friend” request

36

37
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Chase v. Loisel - Judges Behaving Badly

38

• Court distinguished cases that disqualified judges for “friending” attorneys

• “The word ‘friend’ on face book is a word of art.  A number of words of 
phrases could more aptly describe the concept, including acquaintance 
and, sometimes, virtual stranger.”  

• The Judge was disqualified because the ex parte contact was prohibited, 
and gave rise to a concern about the judges neutrality

“Evil, Unfair 
Witch.”

Reprimanded and Fined 
$1200 For Blogging

39
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Judges Behaving Badly
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Think Before Blogging

44

“Judge Clueless”

45-day suspension, loss of job, and $14k in fees

Severe Consequences
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In-House Lawyer/Blogger Opens Company to Suit

46

• The “Troll Tracker” was a popular blogger about patent litigation, focusing 
on non-practicing entity cases

• Troll Tracker accused two Texas attorneys, by name, of altering dates on 
documents, a potential felony

• Troll Tracker also wrote “If you shoot and kill Ray Niro tonight, I would 
consider it a justifiable killing”

• Cisco was not aware that the Troll Tracker was their in-house patent 
counsel

• Lawyers accused of altering documents sued Cisco and in-house lawyer 
for defamation

Assistant AG Fired for Blogging and Harassment

47

• Assistant AG fired after creating 
a blog that accused a University 
of Michigan student of having a 
“radical homosexual agenda” 
and being “Satan’s 
representative”

• Also posted harassing 
messages on the student’s 
Facebook page

• Fired for conduct “unbecoming 
a state employee”

• Ordered to pay $4.5 million in a 
civil suit

46
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Associate Blogging While On DA Internship

48

• Keker and Van Nest had an exchange program with the San Francisco 
DA’s office

• Extern was reprimanded by the judge presiding over a misdemeanor case 
he was handling

• According to the ruling, the attorney, in a blog
- called his opposing counsel "chicken" when she asked for a continuance

- directly alluded to her with some posting titles obscene enough that the judge did 
not repeat them

- mentioned a prior conviction that had not yet been deemed admissible at trial

• The judge called the attorney’s behavior “juvenile, obnoxious and 
unprofessional”

Called Out By Judge and Ultimately Left Firm

LinkedIn
Issues 

49

• According to the New York County Lawyer’s 
Association, which of the following LinkedIn 
profile is considered to be “Attorney 
Advertising”? :

A. A profile describing the attorney’s 
undergraduate institution and law 
school

B. A profile describing the attorney’s 
employment history 

C. A profile describing the attorney’s 
skills, area of practice and 
testimonials from clients

D. All of the above

48
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LinkedIn
Issues 

50

• According to the New York County Lawyer’s 
Association, which of the following LinkedIn 
profile is considered to be “Attorney 
Advertising”? :

A. A profile describing the attorney’s 
undergraduate institution and law 
school

B. A profile describing the attorney’s 
employment history 

C. A profile describing the 
attorney’s skills, area of 
practice and testimonials from 
clients

D. All of the above

Advertising on LinkedIn

51

• Errors on LinkedIn Page

• Material misrepresentations and omissions of fact

• Mischaracterized legal skills and successes

• Overstated and exaggerated – reputation, skill, experience, past results

• Used a form of the word “specialist”

Attorney Reprimanded For LinkedIn Profile

50
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Revealing Client Confidential Information on 
Consumer Review Websites

52

Attorney reprimanded for responding to negative reviews from a client 
on a professional services consumer review website

Facebook Photo Causes Mistrial

53
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Spoliation of Social Networking 
Data

• Litigation Holds

- Lester v. Allied Concrete. (S.D. Ohio)

▪ Attorney sanctioned $522,000 for instructing client to remove 
pictures from Facebook  

▪ Client sanctioned $180,000 for obeying the instruction

- Rule 3.4: A lawyer shall not:

▪ Suppress any evidence that the lawyer or the client has a legal 
obligation to reveal or produce

▪ Conceal or knowingly fail to disclose that which the lawyer is 
required by law to reveal

Spoliation of Social Networking 
Data

• Spoliation
- Lester v. Allied Concrete – (January 2013)

▪ Nearly $10,000,000 wrongful death verdict
▪ Accusation that lawyer conspired with client to

▪ Intentionally destroy evidence related to Facebook 
account

▪ Provide false testimony related to
▪ Facebook account
▪ Prior use of antidepressants
▪ Medical history
▪ Spoliation of evidence

▪ Lower court ordered remittitur but was reversed by 
appeals court

▪ Lawyer fined more than $500,000 for his actions

54
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What Was So Important To Delete From Facebook…

56

Friending The Judge

57

Request For Adjournment Denied – Job Impact

56
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CFO of Public Company Fired for Postings on Twitter 
and Facebook

58

• Fired because he “improperly communicated company information 
through social media.”

• Postings included:

- “Dinner w/Board tonite. Used to be fun. Now one must be on guard every 
second.”

- “Board meeting. Good numbers=Happy Board.”

- “Earnings released. Conference call completed. How do you like me now Mr. 
Shorty?”

- “Roadshow completed. Sold $275 million of secondary shares. Earned my 
pay this week.”

59

Attorney-Client 
Relation?

- Attorney called on carpet by judge for posting a 

courtroom “selfie” with client following acquittal 

on retrial for murder.

- Previously convicted and serving a life sentence

Judge explained that he was concerned that the 

picture could be seen by the victim’s family and 

that the picture may have included jurors

- Lawyer apologized to the Court and removed the 

picture

- Milwaukee Rule 62: lawyers should “conduct 

themselves in a manner which demonstrates 

sensitivity to the necessity of preserving decorum 

and the integrity of the judicial process.”

58
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The Law Firm Partner And The Secret Author

60

61

60
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What Are the Primary Risks of Participation in Social 
Networks

62

• Blurring the line between professionalism and fun

• Conflicts/Creation of attorney-client relationships

• Unauthorized/Extraterritorial practice of law

• Advertising 

• Competence/Character

• Waiver of privilege

• Discovery concerns

• Ex-Parte communications

The Relevant Rules (ABA)

63

Rule 1.1: Duty of Competence

Rule 1.6: Confidentiality of 
Information

Rule 1.7: Conflict of Interest: 
Current Clients

Rule 1.18:  Duties to 
Prospective Clients

Rule 3.3: Fairness to Opposing 
Party and Counsel

Rule 3.6:  Trial Publicity

Rule 4.1: Truthfulness in 
Statements to Others

Rule 4.2: Communication with 
Person Represented by 
Counsel

Rule 4.3: Dealing with Unrepresented 
Persons

Rule 5.1: Responsibilities of Partner 
or Supervisory Lawyer

Rule 5.5: Unauthorized Practice of 
Law; Multijurisdictional Practice of 
Law

Rule 7.1: Communications 
Concerning a Lawyer’s Services

Rule 7.2: Advertising

Rule 7.3: Direct Contact With 
Prospective Clients

Rule 8.2: Statements Concerning 
Judges

62

63
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Social Media Ethics Guidelines – State Guidance

64

NYSBA – June 20, 2019 (most recent release)

65

• Attorney Competence

• Attorney Advertising

• Furnishing Legal Advice Through Social Media

• Review and Use of Evidence From Social Media

• Communicating With Clients

• Researching Jurors and Reporting Juror Misconduct

• Using Social Media to Communicate With Judicial Officer

64
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NYSBA Social Media Ethics Guidelines

66

Guideline No. 1.A: Attorneys’ Social Media Competence - A 
lawyer has a duty to understand the benefits and risks and ethical 
implications associated with social media, including its use for 
communication, advertising and research and investigation. 

Guideline No. 2.A: Applicability of Advertising Rules - A 
lawyer’s social media profile that is used only for personal 
purposes is not subject to attorney advertising and solicitation 
rules. However, a social media profile, posting or blog a lawyer 
primarily uses for the purpose of the retention of the lawyer or 
his law firm is subject to such rules.  Hybrid accounts may 
need to comply with attorney advertising and solicitation rules 
if used for the primary purpose of the retention of the lawyer or 
his law firm. 

NYSBA Social Media Ethics Guidelines

67

Guideline No. 2.B: Prohibited use of the term “Specialists” on 
Social Media - Lawyers shall not advertise areas of practice 
under headings in social media platforms that include the 
terms “specialist,” unless the lawyer is certified by the 
appropriate accrediting body in the particular area.

66

67



35

NYSBA Social Media Ethics Guidelines

68

Guideline No. 2.C: Lawyer’s Responsibility to Monitor or 
Remove Social Media Content by Others on a Lawyer’s Social 
Media Page - A lawyer who maintains a social media profile must be 
mindful of the ethical restrictions relating to solicitation by her and 
the recommendations of her by others, especially when inviting 
others to view her social media network, account, blog or profile.  

A lawyer is responsible for all content that the lawyer posts on her 
social media website or profile. A lawyer also has a duty to 
periodically monitor her social media profile(s) or blog(s) for 
comments, endorsements and recommendations to ensure that 
such third-party posts do not violate ethics rules. If a person 
who is not an agent of the lawyer unilaterally posts content to 
the lawyer’s social media, profile or blog that violates the ethics 
rules, the lawyer must remove or hide such content if such 
removal is within the lawyer’s control and, if not within the 
lawyer’s control, she must ask that person to remove it.

NYSBA Social Media Ethics Guidelines

69

Guideline No. 2.D: Attorney Endorsements - A lawyer must 
ensure the accuracy of third-party legal endorsements, 
recommendations, or online reviews posted to the lawyer’s social 
media profile. To that end, a lawyer must periodically monitor 
and review such posts for accuracy and must correct 
misleading or incorrect information posted by clients or other 
third-parties. 

68
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Positional 
Consistency

• According to the New York 
State Social Media Ethics 
Guidelines a lawyer’s 
comments on social media 
must be consistent with those 
advanced in representing 
clients and clients of her firm.

A. True.

B. False

Positional 
Consistency

• According to the New York 
State Social Media Ethics 
Guidelines a lawyer’s 
comments on social media 
must be consistent with those 
advanced in representing 
clients and clients of her firm.

A. True.

B. False
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NYSBA Social Media Ethics Guidelines

72

Guideline No. 2.E:  When communicating and stating positions on 
issues and legal developments, via social media or traditional 
media, a lawyer should avoid situations where her communicated 
position on issues and legal developments are inconsistent with 
those advanced on behalf of her clients and the clients of her firm. 

NYSBA Social Media Ethics Guidelines

73

Guideline No. 3.A: Provision of General Information A  lawyer 
may provide general answers to legal questions asked on 
social media. A lawyer, however, cannot provide specific legal 
advice on a social media network because a lawyer’s 
responsive communications may be found to have created an 
attorney-client relationship and legal advice also may 
impermissibly disclose information protected by the attorney-
client privilege. 

72
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Real World Application

74

NYSBA Social Media Ethics Guidelines

75

Guideline No. 3.C: Retention of Social Media Communications 
with Clients - If an attorney utilizes social media to communicate 
with a client relating to legal representation, the attorney should 
retain records of those communications, just as she would if the 
communications were memorialized on paper. 

74
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NYSBA Social Media Ethics Guidelines

76

Guideline No. 4.A: Viewing a Public Portion of a Social Media 
Website - A lawyer may view the public portion of a person’s 
social media profile or public posts even if such person is 
represented by another lawyer. 

Guideline No. 4.B: Contacting an Unrepresented Party and/or 
Requesting to View a Restricted Social Media Website - A 
lawyer may communicate with an unrepresented party and also 
request permission to view a restricted portion of the party’s 
social media website or profile. However, the lawyer must use 
her full name and an accurate profile, and may not create a 
different or false profile in order to mask her identity. If the 
unrepresented person asks for additional information from the 
lawyer in response to the communication or access request, the 
lawyer must accurately provide the information requested by the 
person or otherwise cease all further communication and withdraw 
the request, if applicable. 

The Perils of LinkedIn Notifications

77

76

77
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NYSBA Social Media Ethics Guidelines

78

Guideline No. 4.C: Contacting a Represented Party and/or 
Viewing Restricted Social Media Website - A lawyer shall not 
contact a represented person or request access to review the 
restricted portion of the person’s social media profile unless express 
consent has been furnished by the person’s counsel. 

Guideline No. 4.D: Lawyer’s Use of Agents to Contact a 
Represented Party - As it relates to viewing a person’s social media 
account, a lawyer shall not order or direct an agent to engage in 
specific conduct, or with knowledge of the specific conduct by such 
person, ratify it, where such conduct if engaged in by the lawyer 
would violate any ethics rules.

NYSBA Social Media Ethics Guidelines

79

Guideline No. 5.A: Removing Existing Social Media Information
- A lawyer may advise a client as to what content may be maintained 
or made nonpublic on her social media account, including advising 
on changing her privacy and/or security settings.  A lawyer may also 
advise a client as to what content may be “taken down” or removed, 
whether posted by the client or someone else.  However, the lawyer 
mush be cognizant of preservation obligations applicable to the 
client and/or matter, such as a statute, rule, regulation or common 
law duty relating to the preservation of information, including legal 
hold obligations. Unless an appropriate record of the social media 
information or data is preserved, a party or nonparty, a party or 
nonparty may not delete information from a social media profile that 
is subject to a duty to preserve.
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NYSBA Social Media Ethics Guidelines

80

Guideline No. 5.B: Adding New Social Media Content - A lawyer 
may advise a client with regard to posting new content on a 
social media, as long as the proposed content is not known to 
be false by the lawyer. A lawyer also may not “direct or facilitate 
the client's publishing of false or misleading information that 
may be relevant to a claim.”

Guideline No. 5.C: False Social Media Statements - A lawyer is 
prohibited from proffering, supporting, or using false 
statements if she learns from a client’s social media posting 
that a client’s lawsuit involves the assertion of material false 
factual statements or evidence supporting such a conclusion 
and if proper inquiry of the client does not negate that 
conclusion.

NYSBA Social Media Ethics Guidelines

81

Guideline No. 5.D. A Lawyer’s Use of Client-Provided Social 
Media Information - A lawyer may review a represented person’s 
non-public social media information provided to the lawyer by her 
client, as long as the lawyer did not cause or assist the client to: (i) 
inappropriately obtain non-public information from the represented 
person; (ii) invite the represented person to take action without the 
advice of his or her lawyer; or (iii) otherwise overreach with respect 
to the represented person.

80
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NYSBA Social Media Ethics Guidelines

82

Guideline No. 5.E: Maintaining Client Confidences and Confidential 
Information - Subject to the attorney-client privilege rules, a lawyer is 
prohibited from disclosing client confidences and confidential 
information relating to the legal representation of a client, unless the 
client has provided informed consent. Social media activities and a 
lawyer’s website or blog must comply with these limitations.

A lawyer should also be aware of potential risks created by social 
media services, tools or practices that seek to create new user 
connections by importing contacts or connecting platforms.  A 
lawyer should understand how the service, tool or practice 
operates before using it and consider whether any activity places 
client information and confidences at risk.

Where a client has posted an online review of the lawyer or her 
services, the lawyer’s response, if any, shall not reveal confidential 
information relating to the representation of the client. Where a lawyer 
uses a social media account to communicate with a client or otherwise 
store client confidences, the lawyer shall make reasonable efforts to 
prevent the inadvertent or unauthorized disclosure or use of, or 
unauthorized access to, such an account.  

NYSBA Social Media Ethics Guidelines

83

Guideline No. 6.A: Lawyers May Conduct Social Media 
Research - A lawyer may research a prospective or sitting 
juror’s public social media profile, and posts.

Guideline No. 6.B: A Juror’s Social Media Profile May Be 
Viewed as Long as There Is No Communication with the Juror -
A lawyer may view the social media profile of a prospective 
juror or sitting juror provided that there is no communication 
(whether initiated by the lawyer, her agent or automatically 
generated by the social media network) with the juror.
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NYSBA Social Media Ethics Guidelines

84

Guideline No. 6.C: Deceit Shall Not Be Used to View a Juror’s 
Social Media. - A lawyer may not make misrepresentations or 
engage in deceit in order to be able to view the social media profile 
of a prospective juror or sitting juror, nor may a lawyer direct others 
to do so.

Guideline No. 6.D: Juror Contact During Trial - After a juror has 
been sworn in and throughout the trial, a lawyer may view or monitor 
the social media profile and posts of a juror provided that there is no 
communication (whether initiated by the lawyer, her agent or 
automatically generated by the social media network) with the juror.

NYSBA Social Media Ethics Guidelines

85

Guideline No. 6.E: Juror Misconduct - In the event that a lawyer 
learns of possible juror misconduct, whether as a result of reviewing 
a sitting juror’s social media profile or posts, or otherwise, she must 
promptly bring it to the court’s attention
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NYSBA Social Media Ethics Guidelines

86

7. Using Social Media To Communicate With A Judicial Officer -
A lawyer shall not communicate with a judicial officer over social 
media if the lawyer intends to influence the judicial officer in the 
performance of his or her official duties. 

Some Final 
Thoughts
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LinkedIn Specific Issues

88

• Is your profile accurate?

• Are you identified as an expert or specialist

• Is your profile an advertisement?

- Do you need disclaimers?

- If you report on a success, do you need to qualify it?

• Are there recommendations on your profile?

- Are they permissible?

• Are you disclosing confidential information?

• Automatic searching of contacts

Twitter Specific Issues

89

• Who is following you?

• Do your clients know?

• Does your adversary know?

• Do your colleagues know?

• Tweets must be treated with caution

- Are you breaching privilege?

- Are you disclosing confidential information?

- Does your message contain what could be 
legal advice?

88
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Facebook Specific Issues

90

• Are you friends with outside counsel/business clients/judicial officers?

• Are your privacy settings appropriate?

• Do you have lists set up?

• Are you comfortable with in-house counsel or a business client seeing those 
pictures of you from college?

• You are delayed in responding to a business client, do you care if they know you 
went out drinking the night before and slept in?

• Are you complaining about a colleague/outside counsel/a subordinate?

• Are you providing “updates” that could breach confidentiality?

• Are you providing updates that could cause an issue with the 
business client or compromise a strategy of in-house counsel?

• Are you a “fan” of something/someone you would 
not be comfortable having a client know about?

• What about an adversary/competitor?

9
1
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92

Doe was separated from her husband
Doe's children sometimes live with her
Doe smokes but is trying to quit
Doe regularly drinks alcohol
Doe is agnostic
Doe is 56 years old
Doe does not exercise and enjoys auto racing and motor cross
Doe has cats
Doe's favorite hot spots are the grocery store, all restaurants, the Pizza Ranch, all buffets and 
NASCAR

Created False Profile Of Opposing Counsel on 
Match.com

Harassed 
Opposing 
Counsel 
On Line

Signed Opposing Counsel Up on Multiple Websites to 
Flood her email and phone

Obesity Action Coalition

Pig International (A global nutrition and health 
publication on pork production)

Diabetic Living

Auto Trader 

Attacked her professional 
reputation with fake 
reviews on

Lawyers.com

Martindale.com

Created a false Facebook account to create additional 
negative reviews
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Social 
Media 
Ethics
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